
Aucxis offers all-embracing solutions for the 

automation and computerisation of auctions, selling 

organisations and their sales related processes: 

supply, sales, administration, logistics, preservation 

including all peripheral processes.

AUCXIS ADVISES, 

DEVELOPS, 

IMPLEMENTS AND 

SUPPORTS 

CUSTOMISED 

AUTOMATION 

SOLUTIONS THAT 

MEET

YOUR SPECIFIC 

NEEDS

ELECTRONIC SELLING AND AUCTION SYSTEMS

 Visit www.aucxis.com to learn more about our solutions 

For the automation of the actual selling process, we 

develop and implement E-Trade systems, all tailor-

made to meet our clients' needs: from local selling 

systems to remote bidding and auction networks.  

We have analysed and computerised a wide range of 

selling methods including sale by auction, raising bid, 

mediation, catalogue sales and web sales. 

Our most advanced systems combine different 

selling methods in one single software package.
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Selling methods

The sale or purchase of products may be implemented in various ways.  The products can be sold by Dutch 

auction or under the hammer.  They can be offered for sale in a catalogue or web shop at a fixed price.  Prices 

can also be established through mediation.  Below we present the selling methods which have been 

computerised by Aucxis in different variations and combinations to meet the specific requirements of 

customers in various sectors. 

Dutch Auctions | Auction Clock

At the Dutch auction, the auctioneer 

determines a start price from which the price 

moves down until a buyer stops the auction 

clock by pushing his buy button or the 

appropriate key of a customised bidding 

keyboard or standard PC keyboard.  The sale 

takes place in an auction room but buyers can 

also attend the sale from their home or office.  

Remote bidders have exact the same 

information as the buyers in the auction room: 

supply and transaction data, sales results, 

statistics.  They have equal chance of buying 

and at the same time save time and travel costs.

Raising bids 
This selling method is commonly known as “sale 

under the hammer” and has been 

computerised by Aucxis in the following way:

The auctioneer sets a start price after which a 

time bar on an auction panel is activated.  The 

price counts down until a buyer makes a bid.  

Other buyers may make higher bids within the 

duration of a predetermined period, indicated 

by the running of a time bar on the auction 

panel. This process is repeated until the timer 

stops when no higher bids are made before the 

timer runs out.  The buyer who made the last 

bid, gets the lot.

Mediation
The mediation method facilitates negotiations 

between producers and buyers or an 

intermediary party regarding product, price, 

quantity, terms of delivery, etc.

In the electronic version the price of a product 

or lot is determined by evaluation of the above 

factors during a predetermined period.  The 

evaluation is either carried out by the market 

maker on the basis of the information received 

or it is automatically processed by the system, 

via a specific built-in assignment procedure

Multi-Trade
As Aucxis trading software is modular, it is 

possible to combine different trading methods 

in a single portal.  The market operator (auction, 

agent or selling organisation) can choose the 

most appropriate tool to respond to the current 

market situation.

Selling Method

Dutch auction

Manual recording of the sale

Raising bids, online bidding during auction

Raising bids, online bidding during shout auction

Online buying at a fixed price

Raising bids, online bidding during fixed period

Bidding on a complete catalogue or individual lots

Mediation

Combination of different selling methods

Aucxis Product

E-Clock

E-Log

E-Bid

E-Bid light

E-Shop

Aucxis Online

E-Catalogue

E-Mediation

Multi-Trade

Time

Real time

Real time

Real time

Real time

Bidding period

Bidding period

Real time / bidding period

Real time / bidding period

Real time / bidding period
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E-CLOCK | project examples

The sale of perishable products such as fish, flowers, fruit and vegetables is frequently conducted in 

comfortable auction rooms equipped with computerised buyers' galleries and auction clocks or panels.  The 

prices is usually established through the Dutch auction method.   Aucxis' solution to the specific requirement of 

many fish markets that the auction should take place beside the display of fish boxes, is the Moby-Clock, a 

mobile sales vehicle.   Aucxis computerised the auction systems of more than 100 auction markets worldwide.

Mechelse Veilingen, Belgium

Landgard, Germany

Remote Bidding at Gasa Kolding, Denmark

KIFA Kunming, China

Criée de Dunkerque, France British Wool Marketing Board, U.K.

Moby-Clock, Loctudy, France Veiling Holambra, Brazil

Sydney Fish Market, Australia

 Visit www.aucxis.com to learn more about our solutions 
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 E-LOG | project example: Brixham Trawler Agents 

The simplest electronic processing of the sale is the recording of the shout auction transactions on an industrial 

input terminal, handheld or tablet PC.

On display panels in the auction hall buyers follow the sale.

4

How does the system work?
Ÿ The sales takes place in the traditional way, 

through shout auction.

Ÿ Using a handheld, the auctioneer can 

conduct the sale in two auction modes: per 

supplier (all fish species of 1 boat) or per 

species (1 fish species of several suppliers).

Ÿ The start price is calculated on the average 

price of the fish species, but can be raised 

or lowered by the auctioneer.

Ÿ As soon as a price is agreed, buyer and 

price are inputted on the handheld.  The 

buyer can be selected from a list or entered 

by his buyer number.  The transaction price 

is entered numerically or selected from 

predefined price boxes.

Ÿ The transaction is then validated pressing 

the “validate” key.

Information for the buyers
The actual lot and the last 4 transactions are 

displayed on information panels which are 

available on different locations in the auction 

market.  For each transaction the following data 

is displayed: supplier, fish species, weight, price 

and buyer.
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E-BID | project example: Tanzania Coffee Board

Since October 2002, the coffee at the Moshi coffee auction is auctioned using an electronic auction system 

supplied by Aucxis.  The selling method is a combination of Dutch auction and raising bids.  All information 

regarding supply, bidding process and transactions are shown on a display panel.

How does the system 

work?

The display panel enables the buyers to identify 

the coffee on offer: lot number, description, 

production area, quality, proposed start price, 

the amount of each step by which the opening 

price will reduce (optional), buyer's name, plus 

information on upcoming lots, current auction 

status etc.

To begin the sale the auctioneer enters a price 

and a pre-determined clock step.  The price 

immediately starts to go down and, when a 

buyer is interested, he pushes one of his three 

bid buttons, depending on the amount by which 

he wishes to increase the price. Then, as further 

bids are made, the value increases throughout 

the bidding time already determined by the 

auctioneer and displayed. 

When the time is up, the lot is assigned to the 

highest bidder.  As soon as a lot is sold, the 

following lot moves from the “next lots” display 

to become the current lot.

The procedure described is but one of several 

available.  It is for each market to decide which 

is the most suitable system for its auction.   
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E-BID | project example: British Wool Marketing Board

In July 2014 Aucxis modernised the auction system of British wool producers’ organisation British Wool 

Marketing Board (BWMB).   The electronic auction system had been implemented by Aucxis in 2003 to replace 

the traditional shout auction.  The wool auction process at BWMB consists of 2 stages: a real time auction (by 

raising bid) followed by a mediation phase in which auction and buyer negotiate to reach a sales contract.

Flexibility and creativity for the 
buyers
In the auction room each buyer place was 

equipped with a new laptop on which the Aucxis 

hybrid software “in-house remote bidding” was 

installed.  This hybrid solution offers buyers the 

possibility to log in directly in the auction system 

either from their seat in the auction room or 

from their home or office.

A new module for customised screen lay-out 

was introduced, allowing each buyer to give a 

personal “look and feel” to the software.  

Various information fields can be selected and 

the screen lay-out can be set according to the 

buyer’s personal preference.

Information for staff and visitors
On different places in het building information 

displays were installed to show relevant 

information.  Staff and visitors can follow the 

sale in real time and get information through 

spoken messages which are produced by means 

of text-to-speech technology. Integrated by 

Aucxis in the system, the technology allows for 

written text to be distributed as spoken 

messages via the information displays.

The wool auction process at BWMB consists of 2 

stages: a real time auction (by raising bid) 

followed by a mediation phase in which auction 

and buyer negotiate to reach a sales contract. 

The software which controls both processes was 

completely replaced and offers the auctioneer 

extra functionalities resulting in a decrease of 

the number of actions to perform and in the 

availability of extra information on the product 

for sale.

Aucxis also supplied administrative management 

software that includes the following 

functionalities:

• A total integration of the new auction system 

in the existing ERP software.

• A complementary functionality to the existing 

ERP software for data management regarding 

buyers, users, rights, …

• Creation of sales reports and statistics..

both buyers in the auction room and remote buyers make their bids using the 
Aucxis remote bidding module that runs on their personal computers

 Visit www.aucxis.com to learn more about our solutions 

Performant auction software and smooth communication 
with the ERP software
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The advantage of online bidding

Mr. Paul Borms, one of the three Vinauctio 

founders, explains:

"It is important for us to enable online bidding 

as we find that the market for wines from the 

higher segment shifts to other countries, 

towards Asia and the US. For these potential 

buyers it is not always possible to be present in 

the auction room, while they are interested to 

bid on the lots. Aucxis' online bidding system 

offers the solution to this problem. „

How does it work ?

Once an interested bidder is registered on the 

Vinauctio website, he receives an account that 

allows him to download the bidding application.  

Using this software, he can consult the 

catalogue, make pre-bids and bid online during 

the auction. He can follow the auction in real 

time through the application's 'web stream' 

window, both visually as auditory.

During the sale, the assistant auctioneer follows 

the bids that are made in the auction room and 

registers them in the application. Online bids 

are reported immediately to the auctioneer. 

The online bidder can perfectly follow the 

course of the auction and raise the current bid 

with a fixed amount. He gets a visual 

notification in case his own bid is the highest.

Proven technology

Aucxis launched the online bidding system 

during a shout auction back in 2004. The 

concept was elaborated for the Scottish ANM 

that used the selling platform for the sale of 

livestock, agricultural material, art and antiques. 

At that time, Aucxis already had more than 14 

years of experience in developing systems for 

remote buying.

E-BID light | project example: online bidding during wine auction

On Saturday 18th January 2014, the new Belgian wine auction house Vinauctio held its first auction.  A true 

success!  A chest of wine with 12 bottles of Château Pétrus was sold for 10.000 euro, while an amount of no 

less than 5.900 euro was paid for a bottle of Romanée Conti of 2004. Thanks to the online bidding system, 

implemented by Aucxis, wine fanatics from all over the world could to take part in the sale remotely.

 Visit www.aucxis.com to learn more about our solutions 

7

https://www.aucxis.com/
https://www.aucxis.com/
https://www.aucxis.com/
http://www.aucxis-rfid.com/fr
https://www.aucxis.com/en
https://www.aucxis.com/en


The internet is the perfect medium to sell 

materials by auction. The seller reaches a wide 

range of buyers, and the buyer can make bids or 

follow the auction each time of the day. The 

“Aucxis Online” package we developed is very 

suitable for auction markets that are specialized 

in selling second-hand materials, antiques, real 

estate,…  

The standard package offers a wide range of 

functionalities for both auctioneers and buyers 

(next page).  The look and feel of the package can 

be personalized if requested. Also other wishes 

can be integrated, for example reports by text 

messages.

Aucxis Online can be integrated as a part of the 

administrative package that also contains 

customer management and invoicing. 

Functionalities for 
the auctioneer
Ÿ  Create different 

auctions, spread over 

periods of his choice. 

Ÿ  Create various lots 

with pictures and 

descriptions for each 

auction.

Ÿ   Lots can be combined 

for auctioning.

Ÿ   Bid range, users, front 

page messages, 

banner management. 

Ÿ  Possibility to extend 

the auction period 

automatically in case 

of last-minute bids. 

Ÿ  Statistical information on bidding habits, 

viewing habits etc. 

Ÿ  Transactions export to the administrative 

software.

Functionalities for the buyer
Ÿ Make a bid, or proxy bid, with a clear insight 

into the extra costs (VAT & mark-up). A proxy 

offer indicates the buyer's maximum bid, the 

system bids against other bidders 

automatically. 

Ÿ  Clear view on the interest for each lot. 

Ÿ  The highest bidder gets an e-mail message 

automatically. 

Ÿ  Automatic notification via e-mail when 

someone made a higher bid on a lot. 

Ÿ  Draw up a wish list of the lots in which he is 

interested to follow up.

Ÿ  Information request on a lot to the 

auctioneer by e-mail.

Handy tools

The auctioneer can manage the 

site autonomously and has 

various statistical information, 

like viewing and bidding habits, at 

his disposal.

Integration of social media:

visitor can inform friends about 

interesting items.

AUCXIS ONLINE | project example: Hobaho

With Aucxis Online, Aucxis developed a powerful web based bidding platform that enables auction 

markets to organize and manage different auctions.  Hobaho is a renowned company in the Dutch 

horticulture sector that organizes various auctions like available flower bulb auctions (daily), material auctions, 

young plant auctions, green auctions and online internet auctions.

Aucxis Online used for the sale of
equipment by Hobaho

 Visit www.aucxis.com to learn more about our solutions 
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E-CATALOGUE | project example: Flower Bulbs Access

On July 11, 2006, H. Hoogervorst Holding bv of Holland launched an advanced electronic mediation system to 

market flower bulbs. The Flower Bulbs Access (FBA) trading platform co-ordinates, in a fast and efficient way, 

trading and logistics over the Internet.  The traditional method of selling, through intermediaries matching offer 

and demand by fax and telephone, has been replaced by a fully automated matching module.

Supply

The process begins with the input of supply into 

the so called 'grower module'.  This can either 

be done by the growers themselves, by the 

auction market staff or, at the logistic centre 

where the bulbs are delivered.  Growers, who 

do not wish to use this module, can still advise 

details of  their supply by fax, e-mail or 

telephone, after which the data is inputted at 

the auction market.  Every day, the supply data 

is transferred from the grower module to the 

central server and integrated into the catalogue 

for the next selling session.

Bidding Procedure

The 'buyer module' includes the options of 

consulting the catalogue, making bids and 

retrieving daily overviews.  Buyers log in via a 

user name and password.

They can bid on three catalogues: the 'active 

catalogue', which is the one  being used during 

the ongoing selling session, the 'next sale 

catalogue', which comprises the supply for the 

next selling session, and the 'remainder 

catalogue', which comprises the unsold supply 

of the three previous selling sessions.

In addition to the standard supply information, 

the bidding screen offers a reliability indicator, 

which is inputted by the auctioneer and 

indicates the reliability of the growers, in other 

words whether the quality given by the grower 

corresponds with the supplied quality.

A buyer can make bids in different ways.

Assignment Procedure

The auctioneer determines the minimum price 

per product and type. When the grower inputs 

or selects supply, the minimum price is 

automatically shown by the system.

The catalogue is open for bidding from 4 pm to 

8 am the following day. Bids made by the 

buyers are processed as follows:

1. The highest bid is accepted first.

2. When bids are equal, the bid with the highest 

requested number of bulbs is accepted.

3. When bids and requested numbers are 

equal, the first bid received is accepted.

Supply unsold after termination of the selling 

session stays available until one hour after the 

matching: the grower may personally accept 

bids during that time.  If, after one hour, there is 

still supply unsold, it is transferred to the 

catalogue for the next selling session.

If, after 3 selling sessions, products are still 

unsold, there are made 'inactive'.  The grower 

may then opt to transfer his supply to the 

'remainder catalogue' where it is offered for 

sale in response to any bid.

The bidding overview enables the 
grower to view his entire supply, the 
supply of the active selling session or, 
the following one.

He can filter the catalogue in 6 
different ways and group, sort and 
filter on each column.  The latest lay-
out is saved when the programme is 
closed, so it doesn't need to be 
reinstalled each time the buyer opens 
the programme.
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E-MEDIATION | project examples

The mediation method facilitates negotiations between producers and buyers or an intermediary party regarding 

product, price, quantity, terms of delivery, etc.

In the electronic version the price of a product or lot is determined by evaluation of the above factors during a 

predetermined period.  The evaluation is either carried out by the market maker on the basis of the information 

received or it is automatically processed by the system, via a specific built-in assignment procedure.

Floranet, Brazil

The Floranet trading software comprises a daily 

market and a futures market through electronic 

mediation that evaluates the counter bids on 

active bids.

The assignment of the lots is effected as 

follows:

Ÿ The reference price is the basis, according 

to which bids are automatically validated, 

or counterbids are generated.

Ÿ The standard reference price is the 

weighted average price of the contracts on 

that particular lot.

Ÿ The agent can modify the reference price, 

or assign contracts manually, in function of 

the market situation.

Ÿ In principle, bids that equal or exceed the 

reference price, are validated automatically. 

The agent can assign manually on the basis 

of his commercial feeling. He decides 

whether or not he wants to include the 

price in his calculation of the reference 

price (choice : contrato manual or 

confirmar). This is only possible for bids 

made through the system.

Sydney Fish Market, Australia
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Gallery Auction

The real time sale in the auction room..

Warehouse Sales

The unsold Gallery Auction supply is 

automatically transferred to Warehouse Sales. 

Here all unsold supply is grouped and put 

available for both buyers at the auction and 

those connected online. The items are sold 

using a fixed price, which is equal to the 

buyback price from the Gallery Auction plus a 

small percentage.

Virtual Auction

The virtual sale is used to sell supply on the 

clock (such as the Gallery Auction) but without 

having the supply available at the auction. 

Product images are shown on the (new) 

projection clock and on the remote buyer's 

screen.

Web Sales
On the website, lots can be offered for purchase 

at any time during given date ranges.  Growers 

can easily input their lots, prices, pictures and 

date ranges using a template.  It is also possible 

to buy on this web shop lots from the 

Warehouse Sales.

Greenhouse Direct
Growers are offered the possibility of direct 

selling to buyers through OFG. In a purpose 

built sheet, growers enter all product details, 

buyer details, pickup dates and relevant 

comments. The auction only needs to confirm 

the reserved transactions.

  

All products are able to 'switch' to 

another sales method while the system 

tracks overall status and sales of each 

lot.  For example, if a lot in a Gallery 

Auction sheet has not or only partially 

been sold during the auction, the 

remaining quantity is transferred into 

Warehouse Sales.  If applicable, an 

administrative user can later move the 

remaining product back into a Gallery 

Auction sheet that is ready to be 

consolidated and re-activated for the 

next auction. 

Bidding features
The buyer application offers a number of special 

features:

Pre-Auction Purchase: Enables buyers to 

purchase product at a predetermined purchase 

price (minimum price + x % defined in the main 

module) before the product line appears on the 

auction.  

Buy Back Purchase: Enables buyers to purchase 

'Buy Backs' (unsold Gallery Supply) directly after 

the product was put up for auction.

Pre-Bid: Buyers can set their bidding price per 

product line in advance. It also enables buyers 

to set an automatic increase of the bid price (x 

cents over the last successful bid) on multiple 

clock swings.

Mart Item: Marking a specific lot will clearly 

notify the buyer as soon as the lot is put up for 

auction. 

MULTI-TRADE | project example: Ontario Flower Growers

At the Canadian flower auction Ontario Flower Growers, over 150 growers provide a diverse supply of floral 

products each week.  In addition to the live clock auction system, flowers and plants are distributed at OFG 

using direct sales via an on-line web site and a full service sales department.   Aucxis designed a customised 

solution in which the different sales methods used by OFG are integrated into a single software package: Gallery 

Auction, Warehouse Sales, Virtual Auction, Web Sales an Direct Sales.

 Visit www.aucxis.com to learn more about our solutions 
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ABOUT AUCXIS

 Visit www.aucxis.com to learn more about our solutions 

THE SYNERGY
OF THREE
EXPERT
BUSINESS UNITS

Turnkey automation projects 

built around project 

identification. 

Turnkey automation projects 

built around price-setting 

mechanisms.

PROCESS CONTROL

Process Control Systems
for industrial application
and product preservation.

OUR TECHNOLOGY
YOUR FUTURE

Aucxis is a leading specialist in business automation.

With 30 years international experience of designing and implementing tailor-

made solutions, we have gained a thorough knowledge of the nature and 

mechanism of business processes. Our extensive expertise enables us to offer 

professional advice and to integrate our clients' ideas and objectives into 

advanced, user-friendly systems, using the latest technology.

Because of our strong shareholder structure and experienced team of 45 

employees, we are able to guarantee continuity and stability to our worldwide 

clients. 

Aucxis offers you the synergy of 3 business units: RFID Solutions, E-Trade 

Systems and Process Control.

E-TRADE REFERENCES

Since its establishment in 1983, Aucxis developed e-trade systems for more 

than 150 auction markets and sellings organisation worldwide.  Outside of 

Europe, Aucxis systems are used in Australia, Brazil, China, Keyia, Malaysia, 

New-Zealand, Tanzania, Thailand, the USA en South-Africa. From basic auction 

rooms to extensive selling networks where buyers can bid, via the internet, on 

every auction connected to the network.

Contact us for an exploratory discussion, free of 

engagement!

Aucxis cvba

Zavelstraat 40

9190 Stekene

Belgium

 +32 3 790 17 17T

 +32 3 790 17 18F

info@aucxis.com

www.aucxis.com
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